


2022 has been a rich year for fashion. Online shoppers, especially Gen Z, have placed an emphasis on identity- using fashion as a 
way of self-expression. Aesthetics such as #barbiecore, #coastalgrandmother or #cabincore are going viral on TikTok, Netflix series 
continue to influence online shopping, and fashion runways continue to inspire. The influence of fashion is everywhere, and while some 
of the year’s biggest trends are alive and well, some others have faded away due to the increasing speed of the fashion life cycle.

To offer an in-depth look at the top trends of 2022 and the emerging trends of 2023, we analyzed the shopping behavior of our 160 
million annual users across our 16 global platforms. What do online fashion searches and clicks on categories, products and brands 
reveal? In our fashion recap we take a look back at some of the biggest trends of 2022 with a focus on those that will continue to 
shine in 2023.

For trends that appear to have peaked in searches during 2022, we’ll show you exactly when their popularity was strongest, and for 
trends that we think will emerge in 2023, we’ll show you just how much their demand has increased over the past two months.

2022 IN A NUTSHELL



If 2022 were a color, it would definitely have to be hot pink. Because no other color stood 
out so much and was worn so prominently from head to toe by influencers. However, 
as hip as this color is, the demand on Stylight seemed to have reached its peak in 
September and since then interest has been slowly dropping. Emerald green, on the 
other hand, is proving to be THE color of fall and winter 2022. We started to see it 
appear on the streets during fashion week and since then the demand has been steadily 
increasing. On Stylight, demand for green garments has increased by an incredible 
1722% in the last few months and it doesn’t seem to be slowing down anytime soon. 
We expect that emerald green, as well as cargo green, will be some of the biggest color 
trends in 2023.

PINK & GREEN



Thanks to Bridgerton (and of course TikTok), corsets have definitely been the trending 
tops of the year. But it seems that next year, we’re going for a completely different cut 
when it comes to tops. Demand for corset tops already reached its peak back in January 
2022, while interest for this year’s newcomer – suit vests – has already increased in the 
last quarter. Either worn in the typical 90s style as a top by itself or as part of a chic 
three-piece set with a jacket and matching trousers. Compared to the last months, the 
demand for suit vests has already increased by 165%.

CORSETS & VESTS



It’s time – we can finally say goodbye to the trend of small, seemingly unpractical bags. 
We are confident (and to be honest, quite happy) that the era of micro bags is over, 
seeing as the demand for these models reached its peak in January 2022. Instead, next 
year we welcome a new model, which is way more practical for everyday use – the hobo 
bag. Probably the most well-known (and most photographed at fashion week) model is 
the Saint Laurent hobo bag, which was in high demand this year. Compared to the last 
two months, the demand for hobo bags on Stylight has increased by 29%.

MICRO BAGS & SMALL HOBO BAGS



Bucket hats definitely had their moment in 2022. We saw them in almost every color and 
material. And while they will probably still remain a trendy accessory next year, it was clear 
that they peaked in popularity this past July. Berets however have continued to increase 
in interest and judging by the numbers, we predict that they will continue to trend into 
2023. In the last two months, we’ve seen a 392% increase in search interest for this piece 
of headwear, likely due to the popularity of the Netflix series, Emily in Paris – which has 
been renewed for a third season that premieres on December 21st, 2022.

BUCKET HATS & BERETS



We can’t forget the grip Euphoria had on our lives this past year and how Maddy Perez’s 
iconic outfits were likely the inspiration for many. So it’s no wonder that searches for cut-
out tops and dresses reached their peak in July earlier this year. But that doesn’t mean 
that skin-baring outfits are going out. Searches for sheer and mesh have been steadily 
increasing since September (+47%). The return of the “naked” dress has already been 
forecasted for next year – we’ve seen it on the likes of Dua Lipa, Camille Charriere and 
even Kate Moss, who historically recreated her famous look almost 30 years later.

CUT-OUTS & SHEER/MESH



Loved and hated on the fashion scene, we can’t deny that sports sunglasses were a 
hot item this summer. The divided opinions were likely the cause of the peaked interest 
we saw on Stylight back in July 2022. But sports sunglasses have since evolved into 
shield sunglasses. Popular back in the early 2000’s, shield sunglasses were a staple item 
amongst celebs like Paris Hilton, Nicole Richie, and Lindsey Lohan. Almost 20 years later, 
we’re seeing them on high-fashion models like Bella Hadid and on the streets during 
fashion week. And despite the winter season, we’ve seen a 63% increase in search 
interest for this type of shade in the last two months.

SPORT SUNGLASSES &  
SHIELD SUNGLASSES



Denim was undoubtedly one of the biggest trends of 2022, and one particular garment 
was getting ALL the attention: the low-rise jean. In the late 90s and early 00s, low-rise 
jeans were ultra fashionable and one of the Y2K trends that made a big comeback in 
2022. It was definitely one of the most talked about trends this year, triggering many 
Millennials and inspiring Gen Z, however the low-rise jean hype seemed to have peaked 
in January 2022. In 2023, denim will be worn head to toe and definitely won’t stop at 
just pants. We predict one of the biggest trends to come next year are long denim 
skirts. We spotted them at Burberry in the S/S 2023 shows at Fashion Week, and now 
they’re starting to show up all over our Instagram feeds as well. In the last two months, 
we’ve seen an 18% increase in demand for this Y2K inspired trend.

LOW RISE JEANS &  
LONG DENIM SKIRTS



As far as 2022 shoe trends are concerned, one model has stood out for sure: the 
iconic platform pump by Valentino. And if this trend is definitely (still) there, it seems that 
searches for these types of shoes reached its peak in July 2022, giving way to a much 
more traditional, understated and sensible trend: the ballet flat. The ballet flat invaded 
the runways of Fashion Week S/S 2023, from Simone Rocha to Miu Miu’s high profile 
versions, and it-girls such as Gigi Hadid, Alexa Chung, Jeanne Damas, Katie Holmes…
were quick to jump on the trend. With a steady increase in clicks in recent weeks (38% 
increase in the last two months) on Stylight, it’s a safe bet that the ballet flat has a bright 
future in 2023.

PLATFORM PUMPS & BALLET FLATS



In 2022, jewelry was delicate and dainty, with an emphasis on multiple pieces and 
layering. But this trend seems to be fading out with searches peaking at the very 
beginning of 2022. And since trends often move in extremes, it looks like jewelry trends 
are going to be quite different in 2023. From impressive cuff bracelets to big chain 
chokers and large artistic, asymmetrical ear jewelry, XXL jewelry is indeed the newest 
trend. We predict that keywords for jewelry in 2023 will be “bold” and “bling bling,” as 
search interest for this style of jewelry has increased by 16% in the last two months.

DELICATE JEWELRY &  
BIG, BOLD JEWELRY 



For our annual Fashion Recap, we examined the clicks and therefore the demand on the 18 aforementioned trends in the period from 
January 1 to October 31, 2022. This information – as always – is based on the analysis of the shopping data of our 160 million annual 
shoppers. The percentages for our 9 “On the Rise” trends were compared using two shorter time periods to show the reader how the 
demand is developing, especially at the end of the year. The months July and August vs September and October 2022 were compared.
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